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Q1FY25 Performance Important Statistics 
  
 Revenue from Operations for the quarter at ̀ 4352crs up 16% YoY with underlying 

growth of 10% in the India Food Business and flat volume growth in the India 
Beverage business.  

 Organic growth, excluding acquisitions (Capital Foods and Organic India) was 
10% YoY.  

 Consolidated EBITDA grew 22% YoY to `667crs. EBITDA margin expanded by 
70bps, mainly driven by improved in profitability across businesses. 

 Profit before exceptional items and tax at `465crs is lower by 6% YoY as an 
improvement in operating performance was more than offset by finance cost and 
amortization charges. 

 Exceptional items in Q1FY25 mostly related to business restructure and 
reorganization of `17crs.  

 Reported PAT declined 12% YoY to `314crs due to lower other income, higher 
interest and depreciation costs. 

Nifty 25,011 
Sensex 81,868 

M.CAP (` cr) `1,05,379 
52 Week H/L (`) `1254/`817 

NSE Code TATACONSUM 
BSE Code 500800 

Bloomberg Code TATACONS:IN 
 

Shareholding pattern (%) Jun’24 
Promoter 33.55 

FIIs 24.12 
DIIs 18.69 

Public &Others 23.62 
 

  
Key takeaways from Q1FY25 result Relative Performance 
  
 India Tea + Foods Business: 

o India beverages revenues grew 6% YoY (+1% organic growth), with flat 
volume growth as the category was impacted an intense summer. Coffee 
continued its strong trajectory with a revenue growth of 28% for the quarter. 

o Nourishco (Ready to drink business) recorded revenue growth of 7% 
during the quarter. Growth was muted because of a high base and intense 
summer impacting out-of-home consumption. 

o India Foods business revenue grew +30% (+14% organic growth), 
continuing its double-digit growth trajectory. Salt revenue grew 9%, driven by 
strong volume growth. Additionally, in line with the premiumization agenda, 
the value-added salt portfolio continued its strong momentum and grew 35% 
during the quarter. 

o Growth businesses (Tata Sampann, RTD, Tata Soulfull, Tata SmartFoodz, 
Capital Foods, and Organic India) recorded 66% growth (20% organic 
growth). 

o Tata Sampann portfolio continued its strong momentum and grew 37% for 
the quarter. Growth businesses, including Capital Foods and Organic India, 
account for 29% of India’s business vs 20% in Q1FY24. Tata Copper+ 
continued its momentum, registering 22% YoY revenue growth. 

 Following the recent acquisition of Capital Foods (owner of brands Ching’s 
Secret and Smith & Jones), the end-to-end integration spanning go-to-market, 
digital systems, supply chain, policy & regulatory compliance, and organization 
structure has been completed on an accelerated timeline within 90 days. 
o Capital Foods and Organic India registered revenue of `164crs and `71crs, 

respectively, despite necessary channel inventory clean up in Capital Foods, 
and the integration phase in Organic India 

o Total outlet reach of 950k outlets in FY24, up from 650k outlets as of Mar’23. 
 

Absolute 
Return (%) 

1 Yr 3Yr 5 Yr 

Tata Cons 46 56 361 
Nifty 50 28 53 123 
Sensex 25 50 117 

 

Source: Company, Way2Wealth Research 
 
 

Financial Summary 
(` crs) 

Particulars FY22 FY23 FY24 
Revenues 12,425 13,783 15,206 
YoY Growth 7% 11% 10% 
EBITDA 1,719 1,856 2,284 
EBITDA Margin 14% 13% 15% 
PAT 1,015 1,320 1,215 
PAT Margin 8% 10% 8% 
EPS 10.15 12.96 12.07 
PE 119.0 93.2 100.0 
Source: Company, Way2Wealth Research 
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 Non-branded business which includes tea solubles, coffee solubles, India, 
Coffee plantation, India and coffee solubles Vietnam grew 33% YoY led by strong 
coffee realisations across solubles and plantations. The plantations business 
recorded a revenue growth of 34%, owing to muted volumes and lower tea 
prices. 

 The merger of Tata Coffee with Tata Consumer Products (TCPL), is completed 
with an effective date being 1 Jan 2024. This is in line with the company’s 
strategic priority to unlock synergies while simplifying and streamlining 
businesses. 

 International Business: 
o International business recorded 8% revenue growth in constant currency 

terms excluding Capital Foods and Organic India acquisitions.  International 
business EBITDA grew 42% (CC) YoY. EBITDA margin expanded 480bps 
mainly driven by softening of input costs and pricing. 

o UK business saw strong revenue growth of 14% CC terms (reported revenue 
growth of 18%). EBITDA margins improved sharply driven by strong topline 
growth. Brands like Good Earth, and teapigs continue to deliver strong growth. 

o USA coffee (EOC) revenue declined 4% YoY in CC terms (reported revenue 
de-growth of 2%). The Tea business grew 8% YoY. 

o Canada- revenue grew 12% CC (reported revenue growth of 14%) with 
speciality tea growing by 17% 

 Commodity Movement: 
o North/South India tea prices were 16%/4% higher y-o-y. Kenyan tea prices 

were stable y-o-y as well as q-o-q. In coffee, Arabica prices continued to inflate 
during the quarter, while Robusta prices have touched record highs due to 
global supply shortages. Average prices for Q1 were 57% higher 

 Right Issue: TCPL announced a right issue of 3.67crs shares at a price of `818 
per share (~`3000crs). Proceeds will be used to repay short-term financing raised 
for acquisitions of Capital Foods and Organic India. The rights entitlement Ratio 
is 1:26, with 1 rights equity share for every 26 fully paid equity shares held by an 
eligible equity shareholder. 

 Tata Starbucks (JV): 
o Revenue for the quarter grew 4% YoY and 12% in FY24 and added 17 net 

new stores during the quarter (total stores 438) as of Q1FY25.  
o Entered 4 new cities during the quarter and now present across 65 cities. 

 Others: 
o The E-commerce channel grew 61% and Modern Trade recorded 28% growth 

in Q1FY25 and continues to be instrumental to the growth agenda. 
o A&P to sales for  India business stood at 7.8% in Q1FY25  
o It initiated pilot expansion to pharmacies in six cities. Further, it also initiated 

food service in two cities with HoReCa, corporate canteens, and B2B as key 
customers. 

o Innovation-to-sales for India was 5.1% in FY24, up from 3.4% last year. 
o Momentum on innovation continued with a focus on value added offerings. 

Launched Tata Salt Punch Tatva, Easy Cook Ragi Atta, Masala Oats + Dal 
Shakti, Cold Pressed Olive Oil during the quarter. 
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Story in charts 
Key Business Snapshot (Q1FY25) 

Q1FY25 India 
Beverages 

India 
Foods 

International 
(Tea & Coffee) Non-branded Consolidated 

Revenue (cr) 1,523 1,346 988 501 4,352 
Revenue growth 6% 30% 10% 33% 16% 

Constant currency growth   8% 32% 16% 
 

Source: Company, Way2Wealth Research 
  

Growth Businesses as a % of India Business Progress on S&D 

 

 

Source: Company, Way2Wealth Research 
  
Risks  
  
 Inflation in raw material prices 

 Slowdown in the economy 

 

  
View  
  
TCPL delivered good topline growth of 16% in Q1FY25 (+10% organic growth), with 
an EBITDA growth of 23%. Also delivered strong performance in International 
markets, along with significant margin expansion, led by structural interventions and 
pricing actions. The Tea business was impacted due to an intense summer. However, 
we expect an uptick in India beverage business in upcoming quarters. 

New growth engines such as Tata Sampann, NourishCo, Tata Soulfull, and the ready- 
to-eat/ready-to-consume business (Tata Smartfoodz) continued thier strong growth 
trajectory with a revenue growth of 66% in Q1FY25 and also it rapidly scaled up 
distribution network along with digitization prowess across the supply chain. 

Given quality play, at the current price of `1208, it is trading at a premium 
valuation (P/E 102x to TTM EPS of `11.8 and forward P/E at 71.4 times). 
Higher disposable income along with the revival of consumer spending 
should propel TCPL’s growth going ahead. We continue to maintain our 
positive view on the stock and advice investors to add on dips for the long 
term. 

 

 
 
 
 
 

6%
8%

10%

15%
18%

20%

29%

FY20 FY21 FY22 FY23 FY24 Q1FY24Q1FY25

Total Reach 
4.0m (Mar’24) 

Direct Reach 
1.6m (Mar’24) 
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Quarterly Performance 
(` Cr) 

 Particulars Q1FY25 Q1FY24 VAR  Q4FY24 VAR  FY24 
Revenue 4352.1 3741.2 16.3% 3926.9 10.8% 15205.9 
Other Income 39.2 57.8 -32.2% 38.5 1.9% 245.6 
TOTAL INCOME 4391.2 3799.0 15.6% 3965.4 10.7% 15451.5 
 Total Raw Material Cost 2397.4 2163.3 10.8% 2115.9 13.3% 8563.9 

 Cost of Raw Material & Components Consumed 1683.8 1469.9 14.6% 1566.2 7.5% 5730.2 
 (Increase)/ Decrease in Inventories -133.8 38.7 -445.5% -208.0 -35.7% -121.6 
 Purchase of Traded Goods 847.4 654.7 29.4% 757.7 11.8% 2955.3 

 Total Raw Material Cost % to Sales 55.1% 57.8% -4.7% 53.9% 2.2% 56.3% 
 Employee Cost 345.0 295.8 16.6% 341.3 1.1% 1258.6 

Employee Cost % to Sales 7.9% 7.9% 0.3% 8.7% -8.8% 8.3% 
 Other Expenses 942.3 737.1 27.8% 840.2 12.1% 3099.3 

Other Expenses % of Sales 21.7% 19.7% 9.9% 21.4% 1.2% 20.4% 
TOTAL EXPENDITURE 3684.7 3196.2 15.3% 3297.3 11.7% 12921.8 
EBIDTA 667.4 545.0 22.4% 629.6 6.0% 2284.1 

EBIDTA Margin %  15.3%  14.6%  0.77%  16.0%    15.0% 
Finance Costs  93.6 26.2 256.8% 42.8 118.5% 129.8 
PBDT 613.0 576.6 6.3% 625.2 -2.0% 2399.9 
Depreciation, Ammortization & Impairment 148.0 82.0 80.6% 115.8 27.9% 377.2 
PBT before Exceptional Items 465.0 494.6 -6.0% 509.5 -8.7% 2022.8 
Exceptional Items -17.1 -5.2 231.4% -215.8 -92.1% -327.0 
PBT after Exceptional Items 447.9 489.4 -8.5% 293.7 52.5% 1695.7 
Tax 133.7 130.9 2.2% 26.0 415.2% 394.7 

Tax Rate % 29.9% 26.7% 11.6% 8.8% 237.8% 23.3% 
Reported Profit After Tax 314.2 358.6 -12.4% 267.7 17.3% 1301.0 
Profit/Loss of Associate Company & JV -24.9 -20.9 19.4% -55.5 -55.1% -85.6 
Net Profit after Minority Interest & P/L Asso.Co. 289.3 337.7 -14.3% 212.3 36.3% 1215.4 

PAT Margin %  6.6% 9.0%   5.4%   8.0% 
Other Comprehensive Income (net of tax) 24.4 45.1 -45.9% -10.1   -4.2 
Total Comprehensive Income 313.6 382.8 -18.1% 202.2 55.1% 1211.2 
              
EPS 3.11 3.64 -14.3% 2.30   13.08 
Equity 92.9 92.9   92.9   92.9 
Face Value 1.0 1.0   1.0   1.0 

 

Source: Company, Way2wealth Research 
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Segmental Performance 
(` crs) 

 Particulars Q1FY25 Q1FY24 VAR  Q4FY24 VAR  FY24 

REVENUES             
India Business 2,815.1    2,477.9  13.6% 2,479.5  13.5%   9,736.5  
% Mix 64.5% 66.1%   63.0%   63.9% 
International Business 1,046.4  894.8  16.9% 1,052.5  -0.6%   3,925.4  
% Mix 24.0% 23.9%   26.8% -10.3% 25.8% 
Total Branded Business    3,861.51  3,372.75  14.5%    3,532.03  9.3% 13,661.90  
Non-Branded Business 500.58 377.05 32.8% 401.5 24.7%   1,577.4  
Total Segment Revenue 4,362.1    3,749.8  16.3% 3,933.5  10.9% 15,239.3  
Add : Other Un-allocable Income 12.5    11.0  13.4% 16.9  -26.3%   74.5  
Less : Inter Segment Sales 22.5    19.6  14.8% 23.5  -4.3%   91.0  
Net Revenue from Operations 4,352.1    3,741.2  16.3% 3,926.9  10.8% 15,222.9  
              
Profit/Loss Before Interest and Tax             
India Business    325.8  328.5  -0.8%    320.3  1.7%   1,347.9  
Margin % 8.4% 9.7%   9.1%   9.9% 
International Business    175.5  115.8  51.6%    164.2  6.9% 484.5  
Margin % 4.5% 3.4%   4.6%   3.5% 
Total Branded Business    501.3  444.3  12.8%    484.5  3.5%   1,832.4  
Non-Branded Business 96.07 49.95 92.3% 91.94 4.5% 248.2  
Total Segment Results    597.4  494.2  20.9%    576.4  3.6%   2,080.6  
Less : Interest 93.6    26.2  256.8% 42.8  118.5% 129.8  
Less: Other Un-allocable Expenditure 74.8    28.8  160.2% 60.8  23.1% 134.3  
Add : Other Income 36.0    55.4  -35.0% 36.6  -1.7% 206.3  
Less:  Extra-Ordinary Income/Expense 17.1      5.2  231.4% (215.8) -107.9%    (327.0) 
Net Profit/Loss Before Tax    447.9  489.4  -8.5%    293.7  52.5%   1,695.7  

 

Source: Company, Way2wealth Research 
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Disclaimer 

Analyst Certification: I, Ashwini Sonawane, the research analyst and author of this report, hereby certify that the views expressed in this research report 
accurately reflect our personal views about the subject securities, issuers, products, sectors or industries. It is also certified that no part of the compensation 
of the analyst(s) was, is, or will be directly or indirectly related to the inclusion of specific recommendations or views in this research. The analyst(s), principally 
responsible for the preparation of this research report, receives compensation based on overall revenues of the company (Way2Wealth Brokers Private Limited, 
hereinafter referred to as Way2Wealth) and has taken reasonable care to achieve and maintain independence and objectivity in making any recommendations.  

It is confirmed that Ashwini Sonawane, the author of this report has not received any compensation from the companies mentioned in the report in the preceding 
12 months. Our research professionals are paid in part based on the profitability of Way2Wealth, which include earnings from other business. Neither Way2Wealth 
nor its directors, employees, agents or representatives shall be liable for any damages whether direct or indirect, incidental, special or consequential including 
lost revenue or lost profits that may arise from or in connection with the use of the information contained in this report.  

This report is for the personal information of the authorized recipient and does not construe to be any investment, legal or taxation advice to you. Way2Wealth 
is not soliciting any action based upon it. Nothing in this research shall be construed as a solicitation to buy or sell any security or product, or to engage in or 
refrain from engaging in any such transaction. The contents of this material are general and are neither comprehensive nor appropriate for every individual and 
are solely for the informational purposes of the readers.  This material does not take into account the specific objectives, financial situation or needs of an 
individual/s or a Corporate/s or any entity/s.  

This research has been prepared for the general use of the clients of the Way2Wealth and must not be copied, either in whole or in part, or distributed or 
redistributed to any other person in any form. If you are not the intended recipient, you must not use or disclose the information in this research in any way. 
Though disseminated to all the customers simultaneously, not all customers may receive this report at the same time. Way2Wealth will not treat recipients as 
customers by virtue of their receiving this report. The distribution of this document in other jurisdictions may be restricted by the law applicable in the relevant 
jurisdictions and persons into whose possession this document comes should inform themselves about, and observe any such restrictions.  

The report is based upon information obtained from sources believed to be reliable, but we do not make any representation or warranty that it is accurate, 
complete or up to date and it should not be relied upon as such. Way2Wealth or any of its affiliates or employees makes no warranties, either express or implied 
of any kind regarding any matter pertaining to this report, including, but not limited to warranties of suitability, fitness for a particular purpose, accuracy, 
timeliness, completeness or non-infringement. We accept no obligation to correct or update the information or opinions in it. Way2Wealth or any of its affiliates 
or employees shall not be in any way responsible for any loss or damage that may arise to any person from any inadvertent error in the information contained 
in this report. The recipients of this report should rely on their own investigations. In no event shall Way2Wealth be liable for any damages of any kind, including, 
but not limited to, indirect, special, incidental, consequential, punitive, lost profits, or lost opportunity, whether or not Way2Wealth has advised of the 
possibility of such damages. 

This material contains statements that are forward-looking; such statements are based upon the current beliefs and expectations and are subject to significant 
risks and uncertainties. Actual results may differ from those set forth in the forward-looking statements. These uncertainties include but are not limited to: the 
risk of adverse movements or volatility in the securities markets or in interest or foreign exchange rates or indices; adverse impact from an economic slowdown; 
downturn in domestic or foreign securities and trading conditions or markets; increased competition; unfavorable political and diplomatic developments; change 
in the governmental or regulatory policies; failure of a corporate event and such others. This is not an offer to buy or sell or a solicitation of an offer to buy or 
sell any security or instrument or to participate in any particular trading strategy. No part of this material may be copied or duplicated in any form by any means 
or redistributed without the written consent of Way2Wealth. In no event shall any reader publish, retransmit, redistribute or otherwise reproduce any 
information provided by Way2Wealth in any format to anyone. Way2Wealth and its affiliates, officers, directors and employees including persons involved in 
the preparation or issuance of this report may from time to time have interest in securities / positions, financial or otherwise in the securities related to the 
information contained in this report.  

To enhance transparency, Way2Wealth has incorporated a Disclosure of Interest Statement in this document. This should, however, not be treated as 
endorsement of the views expressed in the report.  

Disclosure of Interest Statement Tata Consumer Products Ltd. as on 02nd August 2024 

Name of the Security Tata Consumer Products Ltd. 
Name of the analyst Ashwini Sonawane 
Analysts’ ownership of any stock related to the information 
contained  
Financial Interest 
Analyst : 
Analyst’s Relative : Yes / No 
Analyst’s Associate/Firm : Yes/No 

 
 
No 
No 
No 

Conflict of Interest No 
Receipt of Compensation  No 
Way2Wealth ownership of any stock related to the information 
contained NIL 

Broking relationship with company covered NIL 
Investment Banking relationship with company covered  NIL 

This information is subject to change without any prior notice. Way2Wealth reserves at its absolute discretion the right to make or refrain from making 
modifications and alterations to this statement from time to time. Nevertheless, Way2Wealth is committed to providing independent and transparent 
recommendations to its clients, and would be happy to provide information in response to specific client queries.  

Investment in securities market are subject to market risks. Read all the related documents carefully before investing. 

Registration granted by SEBI, membership of BASL (in case of IAs) and certification from NISM in no way guarantee 
performance of the intermediary or provide any assurance of returns to investors. 
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